




TIPPING POINTS

FROM CLIMATE CRISIS TO 

POSITIVE TRANSFORMATION
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So what do we do now?
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TECHNOLOGY / CONSUMER BEHAVIOUR / COST?
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Source: The Guardian, Robert Evans/Alamy

Price goes down

Quality goes up

Desirability goes up

Accessibility goes up

Cost of alternative goes up

What else is happening?



“The thing that is really appealing to 
policymakers is the idea that we only 
have to do something really small and 
then we see these huge effects, which 
is pretty misleading because it’s 
primarily the efforts leading up to 
the tipping point where a lot of 
effort will actually be needed.”

Prof Frank Geels, University of 

ManchesterSource: Wikimedia Commons









Create the conditions for change

Find reinforcing feedbacks

Trigger the change



Create the conditions for 

change

Find the feedback loops Trigger the change

Number of people

Access to information

Affordability

Quality

Desirability

Accessibility

Critical mass

Economies of scale

Learning by doing

Co-ordination

Social networks

Innovation

New policy

Behaviour change

Investment

New information
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Early warning indicators

Existing system/regime 

losing stability

Alternative new states

Potentially co-opted or 

otherwise undesirable


